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Challenging Economic Conditions Call for Strong Lessons

in Financial Literacy 
Biz Kid$ Teaches Kids About Money and Entrepreneurship Through Public TV
(Your City, Your State) Month XX, 2009 – As headlines of financial problems continue to dominate the news, the financial literacy of our youth – our future economic leaders – is even more crucial. To address this need for financial education, public television brings back a second season of Biz Kid$, an entertaining, fast-paced series that teaches kids how to use credit wisely and how to be their own financial managers. Produced in High Definition (HD) by the creators of the Emmy Award-winning series Bill Nye the Science Guy, Biz Kid$ illustrates the importance of saving, budgeting, investing, and giving back to the community.
Biz Kid$ airs January X, 2009 at X p.m. on xxxxxx station and includes episodes on using credit wisely, understanding financial risks, economic cycles, money math, business planning, online businesses, learning from failure, and more. The half-hour weekly series features profiles of creative young entrepreneurs and spoofs of movies such as The Matrix, Frankenstein, and The Wizard of Oz. From the archetypal lawn mowing business to the ingenious ElementO chemistry board game, young business owners share their success stories and inspire viewers of all ages. 

 “With the economic downturn, it is more important than ever before to educate our young people about personal finance and give them life skills,” said Biz Kid$ Executive Producer Jamie Hammond. “At a time when only 10% of youth in America are graduating high school with any kind of instruction in personal finance, Biz Kid$ helps kids understand the importance of saving and starting good financial habits early on.” 
Ongoing surveys from the Jump Start Coalition for Personal Financial Literacy show dwindling comprehension of financial topics. From 2006 to 2008, high school seniors’ average financial literacy test scores fell from 52.4 percent to 48.3 percent. 

To inspire viewers, Biz Kid$ searches nationally for stories of real kids running real businesses, from big companies with product lines to small businesses like dog-walking. A few featured this season include:

+ Lava Bags, custom-designed handbags that utilize scrap fabrics and materials

+ Just Yell Fire, self-defense DVD and products

+ ElementeO, a fun board game that teaches chemistry
+ Serveitup.org, a tennis coaching business

+ Beams to Dreams, sailing adventure trips for kids with cancer 

+ Shield of Green, an online business to help stop junk mail

+ Zephyr Productions, sponsor of hip-hop events

+ You’re on Deck, custom-designed decks of cards

Each episode focuses on a specific learning objective, which was developed using national financial literacy standards. Companion materials and activities for every show are available to teachers and parents at no cost on the show’s web site, www.bizkids.com. The site also features clips from the series and invites kids to apply to appear on the show. Web site visitors can also sign up for the show’s monthly newsletter, The Vault, which offers ideas on how kids can start their own businesses, plus hints on earning money and making their money grow.
Biz Kid$ launched in January 2008, and has aired on more than 320 public television stations across the country. The series is produced in association with WXXI Public Broadcasting in Rochester, New York and is distributed by American Public Television. Major funding for Biz Kid$ is provided by a coalition of America’s Credit Unions.

###
About Biz Kid$ LLP 

Executive Producers — Jamie Hammond, Jim McKenna, Erren Gottlieb, Jeannine Glista

The talented Biz Kid$ team is best known for creating and producing Bill Nye the Science Guy. That series received numerous awards, including 26 national Emmys (two for Outstanding Children’s Television Series) and the 1999 National Science Board Public Service Award, among others. Over the past decade, the producers have also created more than 275 episodes for PBS in the areas of How-To and Natural History. The team’s experience includes working with Danny Thomas, Bob Hope, David Letterman, Willie Nelson, Gary Coleman, and many others, as well as on projects for NBC, CBS, ABC, The Food Network, General Electric, General Motors, Microsoft, National Geographic, and President Bill Clinton. Other honors for various projects include two Gold Medals from the New York Festivals, the first Annenberg Foundation Award, two Monitor Awards, and two Environmental Media Awards.

WXXI Rochester, NY — Presenting Station & Co-Producer
WXXI Public Broadcasting is an award-winning family of broadcast services dedicated to serving the lifelong educational needs of its viewers. Through innovation, outreach, community partnerships, and diversity of programming, WXXI uses the power of broadcasting to educate and enrich the lives of people in Rochester and beyond. Among WXXI’s recent national public television productions are: The Rochester International Jazz Festival, and Second Opinion. WXXI produces Homework Hotline, which airs on public television stations across New York State, and Assignment: The World, the nation’s longest-running instructional television program airing on approximately 100 stations. WXXI operates multiple television and radio stations, along with Reachout Radio for those with visual impairments. For more information about WXXI’s programs, visit www.wxxi.org.
American Public Television (APT) — Distributor
With more than 10,000 hours of programming in its library, American Public Television (APT) has been a prime source of programming for the nation’s public television stations for 47 years, distributing more than 300 new program titles per year. APT milestones include distribution of the first HD series on public television and the 2006 launch of Create™ — the TV channel featuring the best of public television’s lifestyle programming. Known for its leadership in identifying innovative, worthwhile, and viewer-friendly programming, APT has established a tradition of providing public television stations with program choices that strengthen and customize their schedules. Programs like Biz Kid$ and other children’s series join a variety of prominent documentaries, dramatic series, how-to programs, and classic movies in APT’s inventory. For more information about APT’s programs and services, visit www.APTonline.org.


