Below you will find several different program guide articles for you to choose from. Many photographs and additional promotional resources are available on our catalog page at APTonline.org. Just enter “biz” in the search box and you’ll see a link for the Season Two page appear. Photographs may be used from either the Season One or Season Two resource pages.

If you have questions or need additional information, please contact Jill Kemp at 585-258-0306 or jkemp@wxxi.org. Thank you for promoting Biz Kid$!
Biz Kid$ Season Two

Program Guide Article, Long Version

By John Keister

It’s 31 days into a 55-day production cycle. The gaffer calls from the scissor lift. A new 1K light is needed, and a few more last minute adjustments are ordered. The crew has spent over 900 minutes tweaking the lights for a segment that will fill barely two minutes of airtime. Below the lift the art director’s team applies their own finishing touches. The set, which bears a striking resemblance to the hit show 24, took the better part of a week to construct, yet it will be dismantled the next morning. A teenaged Jack Bauer look-alike sits offstage waiting for his cue. He moves out of the way as a pile of used paint rollers are hauled off the set. Beside him, texture and paint is applied to a pair of large flats, transforming them into the walls of a castle for the next shoot. Down the hall, a group of technicians digitize the latest batch of tapes. At one monitor, an editor spends hours manipulating video footage to mimic the heat-vision effect used in the Predator films.

Eventually, these segments and dozens more will find their way into the second season of Biz Kid$, a half-hour program that has been teaching financial literacy to the youth in America for the past year. Created by the award-winning team responsible for Bill Nye the Science Guy, Biz Kid$ airs on more than 300 PBS affiliates and shares the same frenetic pace and fun perspective. Each episode mixes comedy with business principles, alongside profiles of young, real-life entrepreneurs making their way in the world of business. In an ever more volatile economy, Biz Kid$ gives young people the information they need to get a firm foothold in the financial world, make solid plans, and have some fun along the way.

As the 24 parody plays out, special agents draw up a business plan for a barbeque joint on direct orders from a president concerned about his post-White House employment prospects. This comedy element is followed by a look at the very real business plan developed by 19-year-old Trevor Sheppard for his “Super Sno Cone Shack.” Trevor’s thriving shaved ice business in Boise, Idaho grossed over $12,000 last summer. Biz Kid$ sends crews across North America to document businesses created and run by young people. From the vending machine empire run by sisters in Washington, D.C., to the 14-year-old stock guru in Chicago — these young people explain what it took to bring their business dreams to reality. 
The attention to detail has lead to many long days for the crew. For each one to three minute segment, original sets are created. Some examples include Frankenstein’s castle, an intergalactic spacecraft, and (for the “Art of Negotiation” episode), a replica of Donald Trump’s office. The sets take days to build, paint, and accessorize with dozens and sometimes hundreds of props. Lighting often takes an extra full day. Most of the production is squeezed into the summer months when the cast members and extras are out of school. 
It is the distinct lack of financial literacy education in schools that makes Biz Kid$ a valued commodity. Saving and investing, along with many other elements in the world of finance, are much more effective when started early in life. In an era where credit, bad spending habits, and disastrous investment strategies are being aggressively marketed to younger and younger people, the goal of Biz Kid$ is to help its audience find the right path. Success in savings, investing, and business starts with a plan, and for an increasing number of young people in America, Biz Kid$ is the first step. 
Check it out! Watch Biz Kid$ on xx date, time on xx station.

John Keister's work has appeared on PBS, Comedy Central, Fox, and the Discovery Channel.  He is currently the head writer for Biz Kid$.
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Biz Kid$ Season Two

Program Guide Article, Short Version

The crew has spent over 900 minutes tweaking the lights for a segment that will fill barely two minutes of airtime. Below the light grid, the set bears a striking resemblance to the hit show 24 and a teenaged Jack Bauer look-alike sits offstage waiting for his cue. Beside him, texture and paint is applied to a pair of large flats, transforming them into the walls of a castle for the next shoot. Down the hall, an editor spends hours manipulating video footage to mimic the heat-vision effect used in the Predator films.

Eventually, these segments and dozens more will find their way into the second season of Biz Kid$, a half-hour program that teaches financial literacy to young people. Created by the award-winning team responsible for Bill Nye the Science Guy, Biz Kid$ airs on more than 300 PBS affiliates. Each episode mixes comedy, business principles, and profiles of young, real-life entrepreneurs. In an ever more volatile economy Biz Kid$ gives young people the information they need to get a firm foothold in the financial world, make solid plans, and have some fun along the way.

As the 24 parody plays out, special agents draw up a business plan for a barbeque joint on direct orders from the President. This segment is followed by a look at the very real business plan of 19-year-old Trevor Sheppard for his “Super Sno Cone Shack.” Trevor’s thriving shaved ice business in Boise, Idaho grossed over $12,000 last summer. Biz Kid$ sends crews across North America to document businesses created and run by young people. 

In an era where credit, bad spending habits, and disastrous investment strategies are being aggressively marketed to younger and younger people, Biz Kid$ shows how to use credit wisely and illustrates the importance of saving, budgeting, investing, and giving back to the community.

Check it out! Watch Biz Kid$ on xx date, time on xx station.
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Biz Kid$ Season Two 

Q & A with the Hosts of Biz Kid$ 
Program Guide Article

After taping season two of Biz Kid$ - the show where kids teach kids about money and business – the season’s hosts took some time out to share their thoughts about the series, what they’ve learned about finances, and what it’s like to be part of this exciting public television series. Here’s what they had to say.

Q. What part of Biz Kid$ was the most fun for you?

Miriam: In all honesty, the fun I've had on Biz Kid$  is all due to the people that I've worked with. It has been so much fun to become close with the other actors and the crew. 

Q. What surprised you the most about the Biz Kid$ production?

Amanda: This was my first time working for a TV show, and I never realized how many people it takes to make the show successful. There is a person for every job you could possibly think of! If one person is off or missing, it messes up the entire process. You would think that the actors are the most important, but they are only a small part of the process. Everyone on set works extremely hard to make this show happen!

Austin: I was surprised at the size and scale of the production.

Miriam: The most surprising thing for me has really been how much of an impact Biz Kid$ has made on my life. When I started, the little details were still being ironed out. I had no knowledge of how it would grow to be this project that I am truly proud of. It has taught me both about financial matters and about working as a team with my co-workers. It has been such a pleasure.

Q. What were two of the most important things you learned about finances on the show?

Kaelon: Two things I learned were: keep a log of everything you spend money on, and put together a budget. I already spend too much money as it is, so cutting back on where I spend is very hard for me. Once I started thinking about all the things I was throwing money at, I realized I needed a budget. 

Q. What was your favorite episode or segment?

Lauren: My favorite shoot was the Greenlake lemonade stand competition from season one. It was unpredictable because we had no script, and that made it more exciting. I also really liked doing the sketch shoots, because we got to play different characters.

Austin: The sketches. I love characters way too much.
Q. If you could start any business you wanted, what would it be?

Kaelon: I would love to start a surf shop on the beach and also incorporate tortoises and turtles in some way. Hahaha! I know it sounds weird, but I love the surfing attitude and I love tortoises. Maybe “Surfing Tortoise, Inc.”?

Lauren: I really love clothes and fashion, so I would want to own my own boutique that sold original clothes at a reasonable price. I would also make clothes and shoes for people if they brought in their own original designs. 

Miriam: I have always been passionate about helping people, so any business that I would start would have to involve interacting with people on a daily basis. I love younger children and have been babysitting for several years now, so I think it would be really fun and fitting for me to start a childcare service. 

Catch Austin, Amanda, Kaelon, Lauren, Miriam, and the other hosts in action on Biz Kid$ at [time/day] on [station call letters].

Biz Kid$ is the fun, fast-paced public television series where kids teach kids about money and business. Whether a handbag designer, podcast host, or a dog groomer, the young business owners on the series inspire viewers to turn their passions into profit. Comedy sketches and spoofs of movies make the series a hit with kids and parents alike. Biz Kid$ also shows how to use credit wisely and illustrates the importance of saving, budgeting, investing, and giving back to the community.

